








PostRelease

PostRelease is a highly effective solution for online
forum advertising and influencing word-of-mouth
forum discussions. PostRelease enables companies
toinsert posts that contain relevant content into
targeted online forum discussions.

PostRelease posts offer a hybrid approach—an ad unit
that can serve as an editorial or communications vehicle
—making forums useful to advertisers, marketers and
public relations specialists.

Forums join the PostRelease network to increase
revenue and traffic to their sites, allowing marketers
to use the PostRelease automated system to identify
pertinent forum discussions and insert messages as
posts that contain useful content to be absorbed by
the community.

Posts can include text, images, hyperlinks and
embedded video. The posts are clearly marked as
PostRelease, and they are closed to comments from
the community. All posts are reviewed to ensure the
content is relevant to the discussion topic.

Itis this quality control that sets
PostRelease apart from banner
and text ads:

Inits year-long beta, PostRelease click-thru
rates were 5x-10x higher than display ads.
“2010 Ford Taurus vs 2009 Nissan Maxima”
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Transparency

One challenge for forums is that some advertisers
pose as users simply to insert “disguised” commercial
messages. Forum owners spend considerable time
keeping such posts out. PostRelease, by contrast,
creates a structured environment for inserting
content that is useful and relevant, and introduces
transparency, clearly identifying its messages.

PostRelease’s current network

consists of hundreds of participating forums
representing automotive, motorcycle, boating,
technology, music, power sports, video games
and more. The company is expanding into
additional verticals.

PostRelease began testing its platform in2008 by
addressing a single category —
automotive forums.

The company has executed more than
250 campaigns for companies such as eBay
Motors, Pioneer Electronics, Toyota/Scion, Nitto
Tire North America, American Tire Distributors,
Armor All and more.

This message is brought to you by PostRelease.
6 Speed Online is a partner site in the PostRelease network.

“PostRelease has been a very successful program for
raising the awareness of our brand and has allowed
us access to a highly desirable “enthusiast” market.
The CPM rate is very competitive and our campaigns
continue to deliverimpressions and sales over 10
months later.”

Kevin Johnson
Director of Online Marketing
American Tire Distributors
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Proven Results

Pioneer Electronics

Pioneer Electronics ran a holiday promotion
that achieved a 60 percent click-thru rate using
PostRelease to target automotive forum audi-
ences. The company offered rebates for its
new flagship AVIC-Z110BT and AVIC-X910BT
navigation systems, crafting a sponsored forum
post which included product images, direct
links to the product web pages and the rebate
page on Pioneer’s website. The campaign ran for
one week in early November —in 55 automotive-
themed forums.

Click-Thru Rate
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Pioneer Electronics
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Proven Results

American Tire Distributors sought to build
awareness fora new website, WheelEnvizio.com.
The company used PostRelease on 20 different
forums, tailoring the images in each post to the
specific forums (Audi images for Audi forums,
Mustang images for Mustang forums, etc.). The
PostRelease post was read more than 44,000
fimes in a matter of weeks, and generated a
click-thru rate of 69 percent. The Wheel Envizio
website had its single largest traffic day on the
day the PostRelease campaign went live.
Traffic remained high throughout the campaign.

Click-Thru Rate

Nitto Tire Corporation

Nitto Tire Corporation promoted its new Invo tire
product exclusively via PostRelease, by offering
afree, Nitto-branded, downloadable desktop
wallpaper. The PostRelease generated a 33.8%
click-thru rate and was read over 3,300 times by
the core ofthe brand’s target consumers. With
PostRelease, Nitto was able to target audiences
by vehicle make and model. Combined with the
near-instant insertion of messages, PostRelease
allowed Nitto to promote the right product to

the right audience at therighttime. Anew size
release announcement could be made the day St s i Gy
the product was available for purchase and

only to the specific vehicle make and models for
which the sizes were applicable. This allowed
Nitto to stimulate demand for new tire and new
tire size launches very quickly making it one of
Nitto Tire’s best-performing products.
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Content Marketing Made
Easy and Effective

0 release

PostRelease (www.PostRelease.com) is a comprehensive content marketing
platform that provides companies and brands with a simple, scalable way to
reach audiences with text, images, embedded video and other valuable content
that is automatically distributed and published on relevant websites, forums,
and blogs. PostRelease provides marketers with a medium by which they can
tell a deeper story about a brand, product or service. It also provides a premium
revenue stream for the content-rich website, blog and forum publishers who opt-
in to the PostRelease network.
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